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Meguem Ngompe Carine; The Moderating Effect of Online advertising on the Benefits of
Perceived on Brand Loyalty and Online Purchasing Intension. Near East University, 2020

Hasanli Nargiz; What are the Differences in Male and Female Consumer Decision Making
Process Online. Near East University, 2020

Sarah Bey; The Benefits Of Artificial Intelligence In Marketing. Near East University, 2019
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Olatuga Adewale Johnson; The Effect of Electronic Word of Mouth on Consumer
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Behnaz Zolfagharian; Evidence of Consumer Values Effects on Students' University
Choice; Near University; February 2017
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Uksek lisans tezleri

6.2. Doktora tezleri
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Karami Mohamed ; Relational Benefits and Revisit Intention in Beauty Industry: Mediating
Role of Satisfaction, Trust and Commitment and Moderating Role of Habit, Near East
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AS AWAD; Mode of collaboration between the pharmaceutical firms and pharmacists: an
empirical investigation of social media marketing activities in the pharmaceutical industry;
Yakin Dogu Universitesi, Jan 2021,

Fawwaz Awamley; The Relationship be_’gween IT capabilities, Organisational Intelligence,
and Competitive Advantage; Yakin Dogu Universitesi, 2021
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Duygusunun llimlastirici Rolil. Yakin Dogu Universitesi, 2020.

Ozkan Demir; Applied Analysis of International Trade Theories for Automotive and in
Agricultural Sectors in Terms of Companies Declaring Concordat. Near East University,
2020
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Jaza Hama Tofix Bawais; The Impact of Service Quality and Reputation on Satisfaction
within Higher Education Institute and its Implementation to Local Authority. Near East
University, 2020.
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The Influence of Relational Benefits on Behavioral Intention and the Moderating Role of Habit: A
Study in a Personal Service Business M Karami, $Z Eylpoglu, A Ertugan, 2023

Mode of Collaboration between the Pharmaceutical Firms and Pharmacists: An Empirical
Investigation of Social Media Marketing Activities AS Awad, A Ertugan, A Hyusein Sustainability
14 (20), 13624 2022

G Mert, A Ertugan (2020). The Relationship Between Conflict Resolution Approaches and
Managerial Trust. Revista de Cercetare si Interventie Sociala 70.

O Demir, S Kalayci, A Ertugan (2020). APPLIED ANALYSIS OF INTERNATIONAL TRADE
THEORIES FOR AUTOMOTIVE AND AGRICULTURAL SECTORS IN TERMS OF
COMPANIES DECLARING CONCORDAT. Revista Argentina de Clinica Psicoldgica 29 (5), 350

JHT Bawais, M Sagsan, A Ertugan (2020). The Impact of Service Quality on Student and
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Academic Staff Satisfaction within Higher Education Institutions: A Case Study of
Sulaimani City in Northern Irag. Revista Argentina de Clinica Psicoldgica 29 (5), 440

Kayabas Yunus Emre, Ertugan Ahmet (2020). The Effect of Perception Management on
Customer Loyalty, Profitability, and Average Company Lifespan. Revista Argentina de
Clinica Psicoldgica 2020, Vol. XXIX, N°5, 1382-1386 DOl:
10.24205/03276716.2020.1135

Ertugan A; Mupindu P (2019). Understanding the relationship between celebrity endorsement
on social media and consumer purchasing intention. International Journal of Advanced
and Applied Sciences 6(5 (May 19)):58-68
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Ozdalili S; Ertugan A; Medeni D Tunc (2018) Users' Emotional Connectedness To
Facebook And Their Attitudes Towards Facebook Advertisements; AJIT-e: Online Academic
Journal of Information Technology; 2018 Yaz/Summer-Cilt/Vol: 9-Say//Num: 33; DOI:
10.5824/1309-1581.2018.3.004.x; October 2018

Ertugan A; Zeiadeh M (2018). The Effect of Cultural Factors and Peers' Reference on
Online Buying Behavior; Journal of Economic, Administrative and Legal Sciences; Issue (3)
Volume (2) DOI: 10.26389/AJSRP.M161217; March 2018

Altinci V; Ertugan A (2018). Management and Business Research Quarterly The Seller's
Marketing Techniques to Benefit From the Buyer's Weaknesses; Business and Management
Research Quarterly, January 2018

Ertugan A 2017. Using statistical reasoning techniques to describe the relationship
between Facebook advertising effectiveness and benefits gained; Procedia Computer
Science 120:132-139; DOI: 10.1016/j.procs.2017.11.220. January 2017

Howells K; Erugan A (2017). Applying fuzzy logic for sentiment analysis of social media
network data in marketing; Procedia Computer Science 120:664-670;
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7.3. Uluslararasi bilimsel toplantilarda sunulan ve bildiri kitabinda basilan bildiriler
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7.5. Ulusal hakemli dergilerde yayinlanan makaleler

8. Sanat ve Tasarim Etkinlikleri

9. Projeler

10. idari Gérevler

. . Yasam Boyu Egitim Merkezi | YAKIN DOGU 2004 -
Y&netim Kurulu Uyesi ONIVERSITESI 5012
Pazarlama B&lim iktisadi ve idari Bilimler YAKIN DOGU 2005+
Baskani Fakiltesi UNIVERSITESI
Etik Komitesi Uyesi Neu Etik Komitesi YAKIN DOGU 2022 +

UNIVERSITESI

11. Bilimsel ve Mesleki Kuruluslara Uyelikler

12. Odiiller

Kibris Sigorta Sirketi Limited, Kasim 2004

Kibris Turk Futbol Federasyonu, Ekim 2004

Kuzey Kibris Tirk Cumhuriyeti Bagbakanhgi, Agustos 2004

Akdeniz Garanti Bankasi Ltd., Temmuz 2004

Calisma, iskan ve Sosyal Giivenlik Bakanligi, Aralik 1999

Polis Okulu, Kuzey Kibris Turk Cumhuriyeti Polis Genel Mudurltgu, Haziran 1999

Kibris Turk Spor Yazarlar Dernegi 2009

Near East College, Kariyer Gunu Etkinlikleri, 2010

TC Polis Genel Mudurltgu; 2013

KK Hir isci Sendikalari Federasyonu (Hir-is); 2017

KKTC Avcllik Federasyonu, 2018

KKTC GUVENLIK KUVVETLERI KOMUTANLIGI, POLIS GENEM MUDURLUGU, 2023

13. Son iki Yilda Verilen Lisans ve Lisansiistii Dersler

| Akademik |

Doénem

| Dersin Adi

Haftallk Saati

| Ogrenci |
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vl Teorik | Uygulama | Sayisi

PAZARLAMA YONETIMI Teorik 60
(YUKSEK LiSANS)
PAZARLAMANIN ILKELERI | Teorik 70
Sonbahar MACRO
ORGANIZASYONEL Teorik 12
ANALIZ (DOKTORA)
PROJELER Teorik 4
PAZARLAMA YONETIMI
(YUKSEK LiISANS)
ARASTIRMA
Bahar YONTEMLERI (LISANS)
ARASTIRMA
YONTEMLERI VE ETIK
(YUKSEK LiSANS)

2021 - 2022

PAZARLAMA YONETIMI Teorik 60
(YUKSEK LiSANS)
PAZARLAMANIN ILKELERI | Teorik 70
Sonbahar MACRO
ORGANIZASYONEL Teorik 10
ANALIZ (DOKTORA)
PROJELER Teorik 2
2022 - 2023 PAZARLAMA YONETIMI Teorik =0
(YUKSEK LiSANS)

ARASTIRMA
YONTEMLERI (LISANS)

ARASTIRMA
YONTEMLERI VE Teorik 90
ETIK (YUKSEK LISANS)
PROJELER Teorik 2

Teorik 40

Bahar




